
Primary GSO: AgEcon GSO 
Total Income: $500 
Total Expenses: $1000 
Amount requested from PGSG: $500  
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Description of GSO 
The Agricultural Economics Graduate Student Organization (AgEcon GSO) is the graduate 
student government association to which all graduate students in the Agricultural department 
belong. The purpose of the AgEcon GSO is to serve as a link between the student body, faculty 
and administrative staff for both professional and social development. This function of the 
AgEcon GSO is particularly important given the diverse and largely international student 
population within the department. There are 78 students enrolled in the Masters and Ph.D. 
programs from a diverse and largely international population. With two-to-three students per 
office, and spread across multiple floors of the Krannert Building, a cohesive structure to help 
balance the professional and social development of AgEcon graduate students in a context of 
limited interaction is necessary.  
 
Most of the activities are geared towards the interaction between students of different years, 
and between Master’s students and Ph.D students. This allows incoming students to get advice 
from older students regarding academia, administrative hurdles and healthy school- life balance. 
Second-years and third-years also get advice from their peers about the job market and tips on 
how to successfully land a job. These interactions are informal networking events, where 
students help each other. This also helps prevent pertinent information from being restricted to 
isolated cliques. The first activity of the academic year is a luncheon with the officers of the 
AgEcon GSO during orientation week for graduate students. This allows new students to have a 
Q&A session with older students and get to know already part of the student body. The AgEcon 
GSO follows it with Thursday coffee hours and during the first Friday the welcome back picnic.  
 
AgEcon GSO also promotes a healthy cooperative environment for faculty and students in a 
relaxed setting through coffee hours and picnics. Students might find it intimidating to chat with 
faculty in their office, but an informal setting allows the interaction while sharing coffee, or a 
burger outside the offices. The coffee hours also have a component of informal seminars where 
faculty in the department share their research interests, and also announce research/teaching 
opportunities for students. This is vital for both faculty and students since it allows a natural 
pairing of interests between students and faculty.  
 
Another important activity that AgEcon GSO promotes are participation in intramural sports. The 
teams that are composed of students, post docs, researchers and professors interested in either 
soccer, volleyball, basketball, Frisbee. AgEcon GSO promotes the sports activities as a vital part 
of maintaining a healthy life-work balance, where exercise is an important component of that. 
Finally, the officers and members also participate in the food drive to help fight hunger, and 
other activities that help the community. From this year on, we also want to implement visiting 
middle schools in the city to promote interest in social sciences, particularly Agricultural 
Economics, among kids. Early exposure to social scientist may better help children direct their 
future careers. We typically fund our activities through fund-raisers and donations from faculty 
and staff. Intramural team members also pay the lion’s share of intramural fees. However, 
expanding our outreach efforts require additional financial support, hence our application for this 
grant.  
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1) Coffee hour / Seminar coffee hour  
These events take place every Thursday 10-11am in the department through Spring, Fall and 
Summer semesters. The AgEcon GSO alternates between seminar coffee hours and social 
coffee hours. There are social coffee hours and seminar coffee hours. During seminar coffee 
hours, department faculty and senior students present their research and projects, get 
constructive feedback and lead topical discussions. This is also a platform to help match 
research assistants with advisors and to spur potential collaboration among faculty. This is also 
a great platform for students going on the job market who typically do not end up taking courses 
in the final year to present their work, practice presentations, and get feedback. Social coffee 
hours grant students, faculty and staff a short reprieve from the week’s labor for general 
interaction. Coffee, pastries and other breakfast items are provided by the AgEcon GSO.  
 
2) Welcome BBQ, 3)Fall BBQ and 4)Spring BBQ 
 Welcome BBQ took place on 24th August in Happy Hollow Park. The Fall BBQ will be on 27th 
October (place TBD) 2018 and the Spring BBQ will be in April 2019 (place TBD). The Welcome 
BBQ is the first activity of the year that integrates the new graduate student body with the 
existing one. Here, new students first experience the communal culture of our department that 
promotes community, not isolationism. The Fall and Spring BBQs are held for the whole 
department (students, faculty and staff) and are two other events where the department gets 
together for to have fun and strengthen social ties. The intention is to build our local department 
community so that even after students graduate and staff retire, there is a strong professional 
and social network that can benefit future generations of Agricultural Economist from Purdue.  
 
5) Promoting social science in schools  
We will be visiting middle schools and high schools of Tippecanoe County two times per year 
(November and April). Students from the AgEcon department will visit schools and will talk to 
children/adolescents about the job of a social scientist, especially the importance of applied 
economics. To engage the audience we will first start with a game that will illustrate how 
economics is part of everyday life, and then students will take turns talking about the different 
areas that they are working on, emphasizing how they became interested in them and the 
importance of their work. Engaging the community and especially inspiring children/adolescents 
is an important part of the research that students might not have done before, but that, we 
believe, is an important part of Ph.D life. 
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Academic and professional development benefits  
The seminar coffee hours allow students to learn about research and techniques that may be 
applicable to their specializations. This is particularly useful for first year students seeking to be 
matched with a research advisor as it grants them an added opportunity to see the menu of 
options and interests within the department. “Soft skills” such as cultural awareness and simply 
holding a conversation are important to employers, but are sometimes noticeably lacking in 
graduate students (see the Council of Industry and Higher Education and other research in this 
area). The barbecues (BBQs) and coffee hours foster social interaction among faculty and 
students and hone these “soft skills”. While, much of graduate research in individualistic, much 
of the world’s biggest problems require a team comprised of different skillsets. Participation in 
intramural sports improves teamwork and helps fill this gap in structured academic learning. 
Finally, but not less important, the visits to schools allows the interaction with the community 
and the possibility of engaging and inspiring future social scientist. Succession planning and 
nurturing apprentices are typical in industry and academia. The school visits will grant our 
students some experience in this regard.  
 
Improving the quality of life of Purdue graduate students  
All of the events listed above help improve students’ mental and emotional health by creating a 
somewhat structured time and space for them to relax and destress. The fact that the PGSG 
president is making mental health a priority in his tenure shows just how important our sporting 
and social activities are. Additionally, the coffee hours and BBQs help save each participating 
student an average of 31 meals per year. Finally, our school visits will help give our students a 
feeling of fulfillment, having helped children in the community.  
 
Benefits to the community as a whole 
We serve two communities: our entire department and the external Tippecanoe community. An 
active, supportive community is formed through consistent interaction, not one-off events. This 
is particularly true for a department with a significant international population of students who 
have no relatives nearby. Consequently, rather than focus on large one-off events, we focus on 
smaller, more periodic ones. All of our activities are unique in that they consistently involve the 
three main groups of people within our department, i.e. students, faculty and staff. No group is 
excluded. Through greater interaction, the bonds between faculty and students improves. The 
external Tippecanoe community benefits from our school visits. Our school visits may expose 
students to the applied economics (and social sciences more generally) – students who may 
very limited knowledge of the field, but who would be perfect for this area.  
 
Number of students benefiting  
We expect all 78 students in the department to directly benefit, and at least 100 middle school 
and high school students of the Tippecanoe County. We anticipate an average of 50 students 
per coffee hour, 78 per BBQ and a total of 23 students for intramural sports.  

4 



Income 
Event Total Cost 

GSO Members $600 

Non Members (Faculty Donations) $360 

Requested from GSOGA $1498 

Total $2458 

Expenses 

Event Members Non- 
Members 

No of 
events 

Cost/Event Total Cost 

Picnic 50 15 2 $285 $570 

Seminar series 40 20 14 $55 $770 

Coffee Meet 50 30 14 $55 $770 

Intramural (Soccer,Basketball) 20 0 4 $45 $180 

Intramural (Volleyball) 10 0 1 $28 $28 

School Visit 20 100 2 $70 $140 

Total   $2458 

Itemized Budget for Picnics 
Below is the budget for picnics scheduled on 27th October and April 2019 

Item Amount Unit Cost Cost 

Happy Hollow Rental 1 $60.00 $60.00 

Ice 4 $4.75 $19.00 

Charcoal (1 bag) 1 $8.94 $8.94 

Sirloin Patties (18) 6 $18.98 $113.88 

Forks 1 $9.97 $9.97 

Plates 1 $15.68 $15.68 

Mustard 1 $1.57 $1.57 

Mayo 1 $5.54 $5.54 

Vegetarian Burgers (4) 1 $3.22 $3.22 

Buns (16) 9 $2.38 $21.42 
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Tomatoes 1 $5.98 $5.98 

Onions 1 $2.54 $2.54 

Cheese 1 $10.58 $10.58 

TOTAL(Before tax)   $278.32 

Tax   $6.63 

Total Amount   $284.95 

 Itemized Budget for Coffee/Seminar Series 

Item Amount Unit Cost Cost 

Coffee (self-brewed within department) 1 $5 $5 

Donuts (Platter ) 3 $27 $32 

Coffee creamer and sugar 1 $5 $5 

Bagels (Platter) 1 $13 $13 

Total Amount  $55 

 Intramural (Basketball and Soccer) 

Item Amount Unit Cost Cost 

Registration 1 $45 $45 

Total Amount  $45 

 Intramural (Volleyball) 

Item Amount Unit Cost Cost 

Registration 1 $28 $28 

Total Amount  $28 

 
The preceding budget presents an overview of overall income and expenditures of the AgEcon 
GSO, and the money needed by us to fund the activities described in the supporting documents. 
The AgEcon GSO funds many of its activities through member contributions raised through 
fundraisers. We try and keep our costs as low as possible, for example, by brewing our own 
coffee, and by looking for budget locations to conduct events such as the picnics. All intramural 
activities and community activities are almost entirely funded by GSO members themselves. 
Coffee hours are always supplemented by member and non-member contributions in the form 
of food. However, we are requesting more funds in order to expand the scale of our activities, 
such as the picnics and to fund new activities introduced this year such as the seminar series.  
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